KAYCEE UZOUGBO 	BSC, DIPL. DiGM DMI LONDON, HUBSPOT, MARKETO, ELOQUA & GOOGLE CERTIFIED
DIGITAL SPECIALIST	| Passionate about Digital Marketing, Data, AI & Customer Experience.
Mobile: 07827218008   	| Email: KAYCEEUZOUGBO@YAHOO.CO.UK 
Portfolio: www.kayceeuzougbo.com 

PROFESSIONAL SUMMARY 
I’m a broad B2B/B2C Digital Marketing & commercially-driven specialist with over a decade of expertise in Digital Marketing Engagement & Automation, DemandGen Campaigns, Data and Analytics, Artificial Intelligence (AI), Customer Lifecycle Acquisition to drive business growth & outpace the competition. 
-As a broad digital leader, I understand that in today’s competitive marketplace, organizations need to intimately know, understand & deliver real value to customers on their terms, in an increasingly competitive digital world. It’s imperative for me, to understand how & why the customer buying community is constantly changing by having a deep understanding (Target Audience Centricity) hence stay on top of this trend by utilising technology and AI to drive marketing performance.

I’m proficient in AI literacy, and effective prompt strategies. I see AI as a productive tool rather than human replacement. Hence possess skills such as Data wrangling in Gen AI, LLM, Agentic marketing etc, to support relevant teams towards building AI toolkits in Saving time by streamlining task workflows e.g. I integrated our Looker Studio with AI visualizations to clearly communicate and gain actionable insights and trends to help stakeholders decide better. Tools such as Claude, GROK, Gemini, ChatGPT, Seedance, NotebookLM, Co-Pilot, etc.

In previous roles, I led strategic planning, managed successful marketing campaigns, also served as a bridge between IT, Marketing and key senior stakeholders. I’ve built from ground-up GA4 real-time dashboard reports, Looker Studio and Power BI (integrated into MS Teams). Also, I’ve worked across platforms like Eloqua, Pardot, HubSpot, Marketo, 6sense, DOMO, and Datorama to ensure scalable and insightful marketing automation support. Content-wise, I’ve supported content teams with adaptive AI solutions for better content.

I’m also very hands-on when called upon—being skilled in SEO, configuring set ups like GA4, Google Tag Manager, and Search Console to optimize websites and capture performance insights. My Digital advertising skills involve advanced proficiency in Meta Ads (Business Suite), Google Ads. refining HTML/CSS templates for web standards.  Also help teams with personalized, data-driven campaigns, applying relevant recommendations to influence performance. I’ve also delivered ABM initiatives, integrated Salesforce data through a CDP, I bring a test-and-learn mindset, by iterating to improve funnel performance, uncover winning strategies, and deliver qualified leads that boost overall ROI.

SUMMARY OF SELECT ACHIEVEMENTS
· Digital Strategy: I designed the blueprint for a ‘Digital Centre of Excellence’ (DCOE) framework for CenturyLink UK, aligned with IT. I also introduced a Digital Academy, to enable C-level/Mid-level executives on tech trends, improved their social media profiles for effective brand visibility. 
· Cost savings within 90 days, I helped the field marketing team in CenturyLink UK, to reduce recurring agency spend from £44K to £17k by administering Eloqua automation & several in-house martech, that were least optimised, this led to enhanced efficiency within our team.
· Data: Provide marketing data & audience fluency: signals, SQL, and holdouts well enough to catch and correct a wrong audience.
· Content Marketing: In Marsh McClennan, I leveraged AI to supercharge content marketing— assisted copywriting, SEO optimization, audience segmentation and performance prediction. 
· Content Optimisation: In Expereo, I introduced MS Clarity, Surfer and Hemmingway App to future-proof content optimisation giving rise to more user engagement & customer form submissions.
· Campaigns & Communications (E2E): Digital funnel management & Campaign user journey optimisation – 
I use audience insights, channel analytics, evaluation of data and colleague feedback to recommend the right channel mix, frequency and format for communications.
· Digital Dashboard: I implemented ‘Looker studio’ for Expereo, providing 360’ view in data across multi- channels, saving 10K agency fee monthly. The insights improved email campaigns & social media conversions (LinkedIn and Facebook ads) lead acquisition up by 20%. 
· Marketing Automation & Technology: Increased growth, using automation for effective Email cadence & nurture programs, built high conversion templates, testing & optimization, Audience segmentation, list uploads, lead scoring, which improved marketing revenue contribution. 
· Webinar Experience: In Keyloop, I connected our webinar platform to high conversion landing pages, optimised forms & segments in Pardot which significantly improved attendance, engagement, consequently recorded MQL’S uplift in our lead acquisition by 70%.
· Salesforce CRM [SFDC] data cleansing & analysis: I led the Lead Lifecycle & Revenue design for CenturyLink, included a nurture model for marketing efficiency with sales alignment. This generated new leads, delivering $2.5m Sales/Return on investment – ROMI = (10.1)
· Marketing Operations tool: I helped set up Wrike\Workfront platforms for two lines of business’ in Marsh McLennan UK, integrated with Adobe experience manager for ease of content authoring, inheritance & publishing.
· Display Ad Operations & social media: I leveraged dynamic display and contextual targeting, combined with compelling brand messaging, to boost engagement across EMEA and Asia —slashing cost per ad by 25% and skyrocketing clickthrough rates by 470%. Also enabled the team on Paid social (LinkedIn, Facebook, Instagram, TikTok) understanding how the algorithm works to our brand advantage.
· Account Based Marketing: I also leveraged 6SENSE ABM tool to target the right segments within sweet spot key accounts and align with the sales team. Subsequently generated over 25% more MQLs.

I have a broad marketing industry experience across Telco, IT, Automotive, Health & Medical Tech, Education, Finance & Insurance services etc. Always striving for digital business growth.

CAREER EXPERIENCE 							JULY 2024- Date

DIGITAL AUTOMATION & ENGAGEMENT), INVESCO (Contract) 		
I supported the teams and brand marketing to drive demand with its products or services via digital platforms. Planned digital marketing campaigns and maintained social media presence across multiple digital channels. This involved industries such as Technology, Pensions, private Equity, Digital Wealth Platforms, ETF, Active Income wealth insurance etc. I also implemented search engine optimisation (SEO) strategies, email marketing, Salesforce account engagement and pipeline administration, Digital ads advertising including Google Ads, Meta (Facebook) advertising with 3-7 leads per day at a reasonable cost per lead ratio. Other responsibilities are available in my CV.

My key highlight involved implementing an Email marketing and analytics BOT removal system to improve our engagement rates and this significantly hiked up our CTRs and CTOR’s above 5% way beyond industry rates.



DIGITAL SPECIALIST (MARKETING), HITACHI	(Temp, Contract)		    
Supported the team with HubSpot CRM_ Salesforce and administration. Content Strategy. 

DIGITAL (MARKETING PERFORMANCE) ANALYST, MARSH MCLENNAN UK (1 YR Contract)
Assisted the Marketing Innovation team DCOE with analysis, Optimised 100+ Marsh Commercial website(s) content using tools such as Surfer, Siteimprove. AEM schema mark-ups leading to improved quality score and user readability. 
· Also, provided hands on support on AEM website inheritance and translation, other areas include email support, Pardot forms & Automation. This has led to increased site efficiency with 32% uplift in website UX, engagement rates, and SEO.
· Campaign Management: Worked with Practice managers to deliver end-to-end digital campaigns, delivering performance on key objectives.

DIGITAL MARKETING & INNOVATION SPECIALIST, EXPEREO UK	 JAN 2024 — MARCH 2024 (Contract)

DIGITAL AUTOMATION SPECIALIST, KEYLOOP (Global)		MAR 2023 — FEB 2024 (Contract)
Ran B2B webinars that increased leads by 70% YoY, while ensuring CRM compliance with GDPR, CCPA, and CAN-SPAM.

DIGITAL MARKETING & MARKTING PLATFORMS LEAD, INFORMA UK MAR 2022-MAR 2023 
(Contract)
I created the digital strategy, which led to delivering the company’s CMS platform: Sitecore Upgrade from 9.2 to Version 10.2 (working with IT & System developers) to help bring about change & improved marketing automation (ELOQUA) for the key business units. Other achievements include:
· Digital marketing reporting dashboard across several channels including social campaign structure, which helped provide clear & precise reporting for all JIRA, Eloqua, Sprinklr hence allowing actionable data led activities.
· Social Media Optimization: Improved brand awareness/audience reach for our Facebook & Instagram ads using insights/sentiment analysis which led to 5% CTR LinkedIn content engagement. 
· Updated/optimized content for websites, multimedia, social media, GDPR consent & cookie management, I constantly monitored and adhered to GDPR data regulations, compliance across all data processes, swiftly flagging third-party issues, applying corrective actions.

OTHER ROLES HELD FROM JUNE 2014 -OCT 2022

Medtronic, Global Digital Strategist (Contract)				 
Verint UK, Digital Consultant (Contract) 				
Westcon, Senior Digital Marketing Specialist (Contract)		
GSMA, Freelance Digital Consultant UK (Temp Contract)		
Centric Software, UK	(Temp Contract)					 
Digital Marketing Innovation Consultant 	
CenturyLink, UK (formerly Level 3 Communications)			
Digital Marketing & Strategy EMEA
CA Technologies UK (formerly Automic): (Contract) 					
Global Digital Campaigns Manager				
Oracle Corporation (Contract)							
Senior Field Digital Experience Manager, ECEMEA 
IBM Corporation Business Partner Manager/Channel Digital (BPO)								
EDUCATION 
· Robert Gordon University, UK MSc: 	Master’s in international business marketing (INC)
· Henley Business School, UK:		Digital Leadership- Creating Value through Technology
· AAU, NGA: 				Bachelor of Arts Degree in Public Administration 
· Boston University, USA: 			Digital Transformation Strategy 
· Babson College, USA: 			Digital Strategy and Action
· Accenture: 				Certificate Digital Marketing 
· Google: 				Certificate in Digital Marketing Proficiency; - 
· Google:  					Certificate - Activating Customer Centric Marketing
· Georgia Tech. USA: 			Innovation Leadership
· [bookmark: _Hlk504726614]Digital Marketing Institute UK: 		Professional Diploma in Digital Marketing 
· IBM: 					Digital First, Social, Mobile & Cloud ID 00619522
· Eloqua Certf: Eloqua Topliner Training	Campaigns with Eloqua insights for reports
· Marketo Training: 			Sales Insight - design & implement Insight workflow
· Hubspot Marketing Automation		Advanced User 

DIGITAL TOOLS SKILL PROFICIENCY
· CMS/Customer Experience: AEM, Medallia, Episerver, Sitecore, Microsoft MPOWER
· 	CRM/Marketing Automation: Marketo, Hubspot, Eloqua, Getresponse, Salesforce CRM, Datorama, Pardot (SF Account Engagement).
· 	Data & Web Analytics: Google Analytics 4, Bluekai, Soasta, Exelate, DOMO, 
· 	CDP: Bluevenn, CXUnity, Ensighten, Datorama, Lattice Engines, Salesforce Customer 360
· 	Design and Testing: Adobe Creative(AEM), Indesign, WordPress, Hubspot COS, Litmus, Canva
· 	SEO/SEM (PPC): GoogleAds, Seomoz, SEMrush (copilot), VISIQ, Brandwatch, SEOWheel
· 	Marketing and Web Security: Adobe Audition, Ensighten, CX Unity
· 	Digital Asset Mgt/CDP: Webdam, Canto, AEM publishing (Authoring)
· 	Collaboration & PMgt : Miro, Slack, Trello, Smartsheet, Jira, Bugherd, Airtable, WRIKE
· 	Social Media Management: Iconosquare, Optimove, HootSuite, Hubspot, Buffer, 
· 	Tag Management: Tealium, Google (GTM) 	Heatmaps: Hotjar, Ms Clarity
· Tech Expertise in E-mail, SMS and PUSH marketing trends, benchmarks, and regulations such as TCPA, CAN-SPAM, CCPA, CASL, GDPR.
· AI: ChatGPT, Grok, Claude, Gemini & Copilot (AI Agents in general) to align with Brand.

PERSONALITY TRAIT
[bookmark: _Hlk93585646]Creative, reliable, & easy to work with, building connections. Detail-driven, always pushing for better.

MY KEY INTERESTS
Inside the Workplace | My experience comes with passion for data-driven insights to create personal, intuitive customer experiences—always ready to roll up my sleeves and get things done." 
Outside the Workplace | I love listening to music, reading, travelling, socializing constructively with work colleagues, mentoring, coaching U16 basketball heroes for Basketball England league, Supporting the Sadie Bristow UK Charity foundation for Allergic Children.

MY WEBSITE & LINKEDIN PROFILE - RECOMMENDATIONS (CAN BE ACCESSED BELOW)
kayceeuzougbo.com/projects						linkedin.com/in/kayceeuz

PLEASE NOTE: I’M ALSO AVAILABLE TO START A PERMANENT ROLE IF APPLICABLE FOR CAREER STABILITY PURPOSES.
